Value Creation Process Sod
& To contribute to the realization of an
enjoyable and affluent personal life,

and to improving lifestyles

Founded on the founding spirit—the Circle of Trust—ACOM is spiritually underpinned by three concepts: the
spirit of human dignity, customers first, and creative and innovative management. This forms the foundation
that underpins the business activities through which we aim to contribute to the realization of an enjoyable
and affluent personal life, and to improving lifestyles.
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